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Welcome to Arable Farming, the must-read title 

for progressive growers and agronomists 

across the UK.

Between us, the Arable Farming editorial team 

has 33 years of experience in journalism within 

the agricultural sector. In every issue my 

experienced team of journalists cover key 

developments in agronomy, seed, machinery 

and business to ensure readers are kept fully 

up to speed with the innovations across the 

sector.

Our mix of journalists and forward-thinking 

farmers and agronomists deliver news, views, 

analysis and in-depth features on the latest 

techniques and technologies available to those 

growers who want to be at the cutting edge of 

the arable sector.

We work in close partnership with Jim Williams 

at the National Farm Research Unit, to source 

a unique readership of over 9,000 progressive 

arable farmers. Together, using ongoing 

research, we identify leading-edge thinkers 

making business-focused, technically-led 

investments on their farms.

I am proud to be editor of Arable Farming, one 

of the best-loved titles in our industry and I am 

thrilled to bring to you a magazine which can 

help you speak to the progressive arable 

farmers that others don’t reach.

I look forward to helping market your brands to 

our readers.
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Total Area
2,052,139ha

81,899ha of potatoes 1,559,192ha of cereals

58,261ha of sugar beet 352,787ha of OSR

Total number of growers by crop type

1,408 potato growers

In addition we are also read by over

1,500 BASIS qualified agronomists who

work hand in hand with this highly engaged

audience of progressive growers.

8,757 cereal growers

1,043 sugar beet growers 4,948 OSR growers

There is some duplication of growers as a result of many
farmers producing more than one crop type
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2017 Features

Plus every issue contains

JANUARY LAMMA preview

Spring weed control

Machinery special issue
Published
December 16

Published
January 27

Published
February 24

Published
March 24

Published
April 21

Published
May 19

Published
June 23

Published
July 21

Published
September 1

Published
September 29

Published
November 3

FEBRUARY LAMMA report

Precision farming 1: Equipment and services
for soil, crop harvest and store management

Spring spraying decisions,
incorporating weed and disease control

MARCH High horsepower tractors

Self-propelled and high-capacity sprayers

Cereal disease control

Oilseed rape special

APRIL Potato focus, incorporating root
crops machinery

SIMA event report

Precision farming 2: Data generation and
management

MAY Tractors and materials handling

Drills

Cereals event preview

Varieties and seeds special, including
sugar beet varieties

JUNE Cereals event preview

Cereals event report

Cover crops

Varieties: Market focus

JULY Cereals event report

Focus on grass-weed control

Crop establishment, incorporating slug control

AUGUST Tillage equipment and cultivators

Oilseed rape disease control

Autumn weed control

SEPTEMBER Combines

Growing for biogas productionOCTOBER Transport and logistics

Nozzles and sprayer applications

CropTec preview

Farm storage, incorporating grain and root crop
storage, agrochemical stores and vermin control

Spring cropping

NOVEMBER/
DECEMBER

CropTec preview
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Talking
Agronomy

Talking
Roots

Talking
Policy

Feature Machinery & Technology

... and all
your usual
news and
business
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Advertising opportunities

For advertisers, Arable Farming provides a  

range of opportunities to build brand and 

product/company awareness across the whole 

of the arable sector. Your advert can be placed 

next to the most relevant section for your 

business.

Arable Farming is aimed  

at farmers at the leading 

edge of arable production; 

our readers are 

thoughtful and innovative 

growers.

Working in partnership 

with the National Farm 

Research Unit, we 

constantly validate our 

audience every issue 

to ensure reaches  

the UK’s most 

progressive farmers and their agronomists.  

They are not exclusively the largest farmers; 

Arable Farming is about our readers’ approach 

to crop production, which is reflected in our 

tie-in with CropTec. Our readers are progressive, 

enthusiastic and innovative when it comes to 

anything to do with their crops. They carefully 

monitor and research every input into their 

arable business and this, in turn, means our 

Contact details
For all advertising opportunities please call 01772 799 454 or
email display@farmersguardian.com to discuss with our sales team

Briefing Media: Reaching deeper and further into GB farming than any other media group
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Proudly supported by

BUSINESS BREXIT

OCTOBER 2016
ARABLE 

    FARMING16

How will sugar beet 

fare following Brexit?

With the impact of the Brexit vote still relatively unknown, independent agricultural 

consultant Robin Limb

T
he decision to vote 

out of the European 

Union may have 

repercussions for 

decades to come. 

One thing is for certain, how-

ever, and that is the decision is 

irreversible, regardless of what 

the implications may be.

�e impact on growers of sug-

ar beet could also be signi�cant. 

Despite the progressive deregu-

lation of sugar beet production 

within the EU, outside the 

climate is far more uncertain.

�e EU sugar regime is seen 

as one of the last surviving 

dinosaurs of the Common 

Agricultural Policy; its purpose 

to protect home producers  

from unwelcome foreign 

competition.

Protectionist bubble

Both growers and processors 

of beet have pro�ted massively 

What next for growers?

JHaving had the option to sit 

on the fence for the last two 

years and grow as much or as 

little beet as appealed, growers 

will have to decide for 2017 if 

they are voting ‘in’ or ‘out’ of 

Discussions between British 

Sugar and the NFU have been 

underway for some time about 

how to structure a post-quota 

Flexibility around contract 

term and pricing were two of 

the main requests following 

comprehensive canvassing of 

growers’ opinions, aimed at 

countering the uncertainty over 

how the rest of this decade will 

play out before hopefully some 

The recently announced 

agreement by NFU Sugar and 

British Sugar on the 2017 price 

and contract arrangements 

current year, many will see 

But despite the processor’s 

monopoly status, growers hold 

many options when it comes 

to what they can do with their 

land, but British Sugar has 

substantially only one when it 

The one positive aspect we 

can extract from the current 

in is the two sides are united 

in their determination not to 

descend into rancour and 

The current incumbents on 

both sides deserve credit for 

holding their nerve in uncertain 

The only ‘get out of jail free 

card’ the beet industry has left 

beet yield increase over the last 

30 years remains unparalleled, 

by comparison with competing 

The UK’s record average 

adjusted yield of just less than 

80 tonnes/hectare is still only 

half of what has been achieved 

in domestic trials grown under 

from this protectionist bubble, 

but this may soon seem like a 

distant dream.

Sugar beet may have never 

gained a foothold in Europe in 

the �rst place had it not been for 

the advent of the Napoleonic 

Wars. 
When Norfolk’s most famous 
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“Even a 

pretty tolerant 

variety can be 

badly affected 

by PCN feeding 

damage on 

some soils

DARRYL 
Shailes 

More information needed on PCN tolerance

T
he weather really is challenging the humble 

potato crop this season. No wonder we are 

always talking about it in the UK. We’ve 

gone from problems with too much rainfall 

in June and July, to all sort of knowing that 

when it stopped raining it probably wouldn’t start again, 

as seems to be the pa�ern these days. 

Well we’ve been proved correct certainly in the East, 

with hardly any rain for several weeks and temper-

atures of 30degC or more in September. So growth 

cracks, misshapes and early senescence associated with 

these wet periods early in the year and now potentially 

compounded by very hot weather, dry and hot soils 

causing liing and potential storage problems going 

forward, means it’s not been a great year and the crop 

has struggled to cope.

�is is the highest September temperature recorded 

since 1911, long before the partition of India in 1947. 

So with monsoon-like rainfall in June and now the hot-

test Indian summer in living memory, maybe a potato 

agronomist from U�ah Pradesh, the largest production 

area in India, or at least a quick look at Indian potato 

production, can give us a clue as to how to manage 

these extremes more e�ectively.

Potato production in India rose by 850% between 

1960 and 2000 and continues to grow. In 2013 India 

was growing around 1.9 million hectares, with an 

average consumption of around 24kg per year and 

rising as wealth increases. Indian Potato Stats state: 

‘In India the aloo is not primarily a rural staple but 

a cash crop which provides signi�cant income for 

farmers’. However, with average yields around 20 

tonnes/ha and an increasing PCN problem, it’s 

not all rosy. 
Indian potato farmers, as in the UK, 

are trying to manage the problem 

with rotation, good volunteer hy-

giene and resistant varieties 

such as SON110. Using 

biofumigation and 

various organic 

amendments 

such as neem 

cake, a 
bi-product 

of the cold 

pressing of 

neem fruit, 

and kernels are also having some e�ect on PCN pop-

ulations. However, most of the information suggests 

using carbamate nematicides in conjunction with these 

other methods is still giving the best results in terms of 

yield protection and Pf/Pi ratios. 

In the UK it’s a similar story and currently there 

is a lot of PCN testing and mapping going on in 

preparation for next year’s crop. It’s a 24/7 occupation 

agriculture these days it seems. Good testing and use of 

resistant varieties is a strategy we all must use where we 

can, but there is a dearth of good information on toler-

ance of a lot of these new varieties coming through and 

if we are to have a fully integrated approach to PCN 

management, then we really must have this informa-

tion. Unfortunately, one year of trials on one soil type 

is not enough as it changes from �eld to �eld and from 

year to year. 

Profitable potatoes

As we’ve seen on our own trials this year in conjunction 

with Richard Austin Associates, Boston Crop Service 

and Certis, where Maris Piper was grown to clear out 

a Rostock population, it’s only choosing the correct 

option for each situation which enables us to grow 

pro�table potatoes. Only sterilisation with Metam 510 

(metam sodium)  at 300 litres/ha prior to cropping has 

given enough yield protection to make a commercial-

ly-viable crop; the granules, while giving some yield 

protection, weren’t enough in this particular situation. 

It was on a sandy soil with more than 20 eggs/g at the 

start, but it still shows even a pre�y tolerant variety such 

as Maris Piper can be badly e�ected by PCN feeding 

damage on some soils. 

�is year hotspots have appeared in �elds with very 

low PCN levels where resistant varieties with suppos-

edly good tolerance have been planted. So to have a ful-

ly integrated system we must use all of the knowledge 

and techniques at our disposal and resistance should 

still be supported in the �eld to maintain pro�table 

potato production no less so in the UK than in India. 

rDarryl Shailes is root crop technical manager 

for Hutchinsons, with a nationwide remit. He has 

been working in potato agronomy for more than 

20 years

Agronomist facts
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Representing a re-entry into the self-propelled sprayer market, we were keen to get under the skin 

James RickardCan Vicon’s new iXdrive compete?
I t has been 10 years since Vicon o�ered a self-pro-pelled sprayer in the UK,  the last being its Rau Ibis.

However, with an ambition  to complete its sprayer range and get into new markets,  the �rm is back with the all new 
iXdrive.

But rather than start from scratch, Vicon recognised the potential in a concept originally 
developed by a Dutch sprayer dealer, famed for building spe-cials. As a result, a collaboration 

was set up and the iXdrive was 
born.

Based on a skid unit from Ital-
ian manufacturer Mazzo�i, the 
rest of the machine is made up 

ON TEST
of well-known, tried and tested 
components, including Vicon’s 
own spray pack.

Models
�ree models currently make up the range, with 4,000-, 5,000- and 6,000-litre tank cap-

acities, all with 240hp. A 180hp, 
4,000-litre machine is also still to come, sharing the same  chassis as the more power-ful machines, but ��ed with smaller wheels.To get be�er acquainted with 

the iXdrive, we test drove the 5240.
JTo see the iXdrive in action, visit www.fginsight.com

JAt the heart of the iXdrive 

cab or externally, it should be familiar to any Vicon sprayer user, but is intuitive enough to soon fathom and features all 

cleaning systems, turbo 
Cleverly, tank level 

meters, are used to control 
account the amount of chemical which has been inducted into the main tank, 

touch is a clear bowl on the 

iXclean Pro system takes about eight minutes to complete its three cycles, activated by the touch of a button, resulting in less than 1% chemical residues, claims 
A brace of hydraulically-driven Altek piston pumps provide 520 litres/min capacity, affording a 

access to both sides of the pumps are good thanks to 
In addition, with all valves and pumps placed in close proximity on one side of the machine, pipework is kept 

Filling station
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advertisers are able 

to communicate 

with a highly 

engaged and 

proactive 

readership.

In addition to our audience of over 9,000 

progressive arable farms, we also work with 

BASIS to ensure every one of their 1,500-plus 

relevant registered agronomists receives a 

copy. We reach further and deeper into the 

UK’s arable market than any other publication.

Your advertising can be as unique as your 

company, as well as standard display 

advertising and placement, other opportunities 

include wraps, inserts, sponsorship, 

bellybands, gatefolds and more.

You can choose 

unique advertising 

solutions, online 

and print packages, 

sponsorship 

opportunities and 

a range of other 

options that will 

help you and your 

brand.


